Among the key challenges faced by local companies are insufficient resources to exploit competitive advantages (CAs) beyond domestic markets (Westhead et al., 2002) . Expanding business internationally is definitely a risky venture for those domestic companies which do not directly involve in exporting. Another main challenge of domestic companies in Malaysia is the lack of knowledge management (KM) capabilities such as management and business skills (Ahmad and Seet, 2009; Chong and Mahmoud, 2013 ).
There are also very low information technology (IT) investments among domestic companies in Malaysia. Three quarters of domestic companies (73%) did not use information technology (IT) in running their businesses and only 12% of them had their own company websites (SME Corp, 2013). Low IT investment is an impediment for domestic companies to reap competitive advantage. Instead of IT investments, domestic companies tend to fully rely on external IT experts and had little long-term planning and poor business process enhancement (Premkumar, 2003) . Hence, with limited IT allocation, when right IT capability (ITC) is identified and invested, domestic companies can catch up with their counterparts in advanced economies to reap organisational competitive advantage (CA).
Past research indicated positive influence of IT in creating sustainable CA for domestic companies (Chang and Chuang, 2011; Jee-Hae et al., 2012; Paul, 2008) , but most of the literature was done in western countries (Tallon, 2008) or other countries such as Japan (Nonaka, 1994) 
Theory and Hypotheses
Past prominent studies were explored and reviewed using systematic literature review (Kitchenham et al., 2007) .
Competitive Advantage (CA)
Knowledge management (KM) can affect organisational competitive advantage (CA) by generating direct profits or costs that can be linked to organisational vision and strategy or creating economies of scale and business scope enhancements (Chang and Chuang, 2011) .
Management researchers had been exploring the concept of CA in terms of organisational differentiation (Porter, 1985) or "resource-based" view (Peteraf and Barney, 2003) . In order for domestic companies to reap CA, its IT and human capital resources must have value, rarity and be inimitable among rivals. The most recent studies had extended the research scope of Peteraf and According to Prior (2006) , CA is gained by exploiting a unique blend of KM activities to access organisational resources. Prior (2006) mainly focused on how to intensify the organisational core capabilities and resource activities to maintain and improve its CA. Based on the definition of Prior (2006) , this study considers KM as the "activities" and ITC as the "resources" to perform KM activities for an organisation to be different from competitors. 
Information Technology Capability (ITC)
Knowledge
Small and Medium Enterprise (SME)
The information technology (IT) adoption rate of SMEs is very low while netizens were amounting to 19.2 million (65.8%) of Malaysian population (ITU, 2013). Three quarters of domestic companies (73%) did not use IT in running their businesses. From the 27% of SMEs, only 12% of them had their own company websites (SME Corp, 2013). These low statistics sign IT investment is an impediment for domestic companies to reap competitive advantage (CA). Instead of increasing IT investments, domestic companies depend on IT outsourcing (Premkumar, 2003) . 
Research Methodology
The present study is a quantitative study. Principles of "always maximise your sample size" and "samples sizes of 300 are required" were considered and followed larger samples frequently generate more stable and replicable results (Hair et al., 2010) . Hence, a questionnaire is developed, tested in a pilot study, and finally distributed to 500 domestic companies in Malaysia. 
Results
A total of 295 respondents had provided their answers to the questionnaire. The response rate is 59% (295/500). Seventysix percent of the respondents are females and 26.4% are males, as indicated in Table  1 . In terms of age, 41.7% of them are young respondents with the age of 26-30 years old. Twenty-eight percent of them fall within the age of 31-35 years old and 15.3% of them are adults with the age of 36-40 years old. Eighty-six percent of the respondents are department head and 13.6% of them are section head. Thirty-four percent of the respondents come from IT/Electronic Data Processing (EDP) department, 18.3% from R&D department and 5.4 % from product department. One quarter of the respondents work in small enterprises with 1-50 employees and another one quarter of our respondents work in large enterprises with 501 employees and above. In this study, the respondents are divided into two groups based on the employee size in their organizations, namely small and medium enterprises (SMEs) (< 150 employees) and large enterprises (≥ 150 employees) (SMECORP, 2010). The path estimates displayed in Table 2 show that employee size moderates the relationships of Dynamic capability (D) → CA, Integrating capability (I) → CA and Utility capability (U) → CA relationships.
While the analysis results of SMEs exhibit significant relationships of D → CA, I → CA and U → CA, large enterprises show significant relationships of D → CA, I → CA but non-significant relationship of U → CA. For SMEs, all H1, H2 and H3 are supported but for large enterprises, H1 and H2 are supported and H3 is not supported. The dynamic, integrating and utility capabilities account for 60.9% of the variance in the competitive advantage of SMEs and the dynamic and integrating capabilities account for 67.8% of the variance in the competitive advantage of large enterprises in the current study. Note: *** p < 0.001, ** p < 0.01, *p < 0.05
Discussion and Recommendations
Since knowledge is perceived as a processed resource and capability ( 
Research Implications
This study proposes a research framework that is important for SMEs and large enterprises to reap competitive advantage. Since this research is one of the limited studies in Asia and Malaysia, it will be able to be the forerunner of how to adopt ITC to reap CA in SMEs and large enterprises in Malaysia. Apart from contributing to the literature of knowledge management, this study would showcase by developing appropriate recommendations to adopt ITC for domestic companies.
Considering SMEs are vitally important for economic health, in both high-income and low-income economies globally, this research framework will contribute to the significant advancement of key knowledgebased clusters such as the information technology, biotechnology, tourism, education and healthcare, Islamic finance, manufacturing and electrical and electronic industries, worldwide.
As approaching 2020, the findings of this study will also help Malaysian government to achieve the key objectives of the Economic Transformation Programme, which is to create an information rich, high income and intelligent nation, by recommending ways to assist SMEs and large enterprises to reap CA towards the creation of a K-Economy.
